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About the Business Council of Alberta
The Business Council of Alberta is a non-partisan, for-purpose organization dedicated to building a better Alberta within a more
dynamic Canada. Composed of the chief executives and leading entrepreneurs of the province’s largest enterprises, Council
members are proud to represent the majority of Alberta’s private sector investment, job creation, exports, and research and
development. The Council is committed to working with leaders and stakeholders across Alberta and Canada in proposing bold and
innovative public policy solutions and initiatives that will make life better for Albertans.
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How Alberta ranks compared
to the rest of Canada
Alberta's ranking pre-pandemic
The latest data pre-pandemic show Alberta
accounts for an outsized share of economic
value and capital spending in Canada.
Alberta does not, however, account for an
outsized share of college-educated
Canadians or R&D spending.
53% of Albertans (age 25 and over) have
received at least some college education, the
fifth-highest across provinces. Meanwhile,
ON and BC excel in producing and/or
attracting highly educated individuals.
On R&D spending—an important driver of
innovation and future growth—Alberta ranks
fourth and accounts for just 9%.

Statistics Canada, 2019 data for all except for education data for which the latest available is 2016
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Economic Growth
What you need to know
The energy sector fueled a period of strong growth
in Alberta from 2000 to 2014, ending abruptly when
oil prices collapsed.
After this, GDP declined and did not return to 2014
levels until 2019.
Meanwhile, Alberta’s population continued to grow,
leaving per capita GDP 17% below its 2014 peak.
Job prospects declined over that period while cost
cutting measures led to productivity gains.
The impact of the oil price wars in early 2020 added
to COVID impacts, hurting Alberta’s already weak
economy.

Reason for optimism
Consumer demand, investment, and a
rebound in commodity prices will drive
a stronger recovery. As a result, the
Conference Board predicts strong
growth for Alberta this year.

Cause for concern
Alberta’s primary wealth-generator faces
challenges inherent of a low-carbon
future: investor emphasis on ESG,
uncertainty around government policy,
and changing consumer demand.

Economic Growth
Alberta's economic growth, 2000-2019

The Alberta economy was strong from
2000 to 2014, growing by an average
annual rate of 3.64%. Over 50% higher
than the national average, Alberta’s
growth surpassed all other provinces.
This growth was driven by the energy
industry. Capital investment, production
and exports all soared in a high-price
environment.
Since then, things have changed. After
the oil price collapse in 2014, Alberta’s
economy saw an average annual decline
of 0.12% through 2019, the year prior to
the pandemic.
As of 2019, the value of Alberta’s
economy was at roughly the same level
as its peak from 5 years ago.

Source: Statistics Canada

5

Economic Growth
GDP per capita growth, 2000-2019
Taking into account population
growth over this time, economic
growth was similarly strong through
2014, well outpacing the national
average at 2.8% vs 0.7%.
Since the 2014 peak, GDP per capita
has fallen precipitously. While Canada
saw an increase of about 0.6% each
year, Alberta saw, on average, a 3.6%
decrease. Relative to its population
size, the Alberta economy was 17%
smaller in 2019 than it was 5 years
prior.
Even so, Albertans continue to
generate 21% more economic value
per person than the Canadian
average, though a further
convergence seems plausible.
Source: Statistics Canada
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Economic Growth
Contribution to GDP growth
Business Sector Industries

Alberta’s growth from 2000 to 2014
was driven by both employment
(number of workers and/or hours
worked) and productivity gains,
although ~75% of that growth came
from the employment side.
Since then, changes in employment
led to an annual loss in economic
growth while productivity continued
to drive some gains.
The reason for productivity growth,
however, may be more related to
labour force declines; the oil price
collapse likely drove employers to
cut staff down to the most essential
workers to compete in a new world
of lower commodity prices.

Source: Statistics Canada
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Economic Growth
Pandemic impact, GDP % change 2019 to 2020
Alberta’s economy was harder hit
in 2020 than any other province.
While most provinces saw a 4-5%
decrease in GDP compared with
2019 levels, Alberta saw a
decrease of more than 8%.
The 2020 oil price collapse
explains the difference. This added
to the pandemic impact that
affected all provinces.
As a result, other factors like
unemployment remained worse in
Alberta in 2020 than other
provinces. However, oil prices have
come back quicker than expected
in 2021, leading to expectations of
a stronger rebound.
Source: Statistics Canada
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Major Industries
What you need to know
Oil and gas and mining remains the largest
sector in terms of GDP but accounts for a
small and declining share of employment.
Meanwhile, other sectors have not proven
able to pick up the slack: most either saw
jobs losses or only modest gains since
2014.
The only sectors to see sizable jobs gains
are those most closely tied to the public
sector—health, education, and public
administration, as well as tech (described
later in Tech & Innovation).

Reason for optimism
Resource industries have transformed
to compete in a lower-priced global
market while service-related industries
show growing importance in Alberta’s
economy.

Cause for concern
While job opportunities have
decreased in the oil and gas sector,
they have not grown enough in other
sectors to make up the difference.

Major Industries
Alberta's GDP by industry, 2000-2019
Alberta’s economy has grown more diversified since
2000, shifting from goods to services, and away from the
dominance of a single industry.
Though oil and gas remains the largest sector,
accounting for 19% of GDP in 2019, its relative
contribution has decreased.
Likewise, Alberta’s other key goods producing industry,
manufacturing, has also declined in importance.
Real estate is now Alberta’s second largest industry,
followed closely by business & commercial services and
retail. All three are now more important to the Alberta
economy than manufacturing.*

Source: Statistics Canada; industry groupings align with methodology of the Government of Alberta.

*The tech sector is not shown separately simply because “tech” spans across industries
as they are shown here. See: Tech & Innovation section for more information on the
tech sector and the digital economy.
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Major Industries
Alberta employment by major industry, Jan 2000 to Jan 2020
Employment in natural resources
never fully recovered following the
2014 oil price collapse.
Since then, automation and cost
containment measures have taken
place to keep the industry lean to
compete in a global market of lower
prices.
Meanwhile, other sectors have not
been able to pick up the slack: most
either saw jobs losses along with
energy or small gains.
The only sectors to see sizable gains
are industries most closely tied to the
public sector—health, education, and
public administration.

Source: Statistics Canada, monthly total employment (000) through January 2020, seasonally adjusted
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Major Industries
Alberta's employment by industry group, Jan 2000 to Jan 2020

As a share of the workforce, the industries most
closely tied to the public sector (incl. health and
education) are the largest and a growing share of
Alberta’s total employment.
As of 2000, it employed 24% of the workforce. As of
January of 2020, just before the pandemic, that
number was up to 28%.
This is not unique to Alberta and may in part reflect an
ageing population as well as the relative decline in
other industries.
Meanwhile, natural resources have seen the largest
decrease. Of the industry groups identified, it was the
3rd top employer in 2000, accounting for 17% of the
workforce. Now, that number is down to just 11%.

Source: Statistics Canada, seasonally adjusted
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Labour Force
What you need to know
Alberta has long had the strongest labour market in
Canada, but that has been changing since 2014.
Even before COVID, employment growth had
flattened and the unemployment rate was relatively
high. Now, a higher percentage of Albertans have
been without a job for more than a year than in any
other large province.
Though average incomes have fallen considerably
over the last five years, they remain 13% above
Canada’s average. The decline has largely been driven
by earnings losses among high income earners.
Women continue to lag men in terms of labour market
outcomes, but the gap has narrowed since 2014 due
to the disproportionate effect on men. Whether or not
COVID will change this is unclear.

Reason for optimism
Despite economic adversity, Alberta
continues to have one the most
engaged labour forces in Canada, with
the highest labour force participation
of any province.

Cause for concern
Beyond economic recovery from
COVID, future employment growth is
unlikely to come in the kinds of highpaying resource sector jobs Albertans
have seen in the past.

Labour Force
Job creation by province: average annual growth, 2000-2014 vs 2015-2019
From 2000 to 2014, Alberta churned out new
jobs at more than twice the national average
rate.
Direct employment in the resource industry
(defined as mining, quarrying, and oil and gas
extraction) more than doubled.
Since 2014, job creation has hardly budged,
though Alberta’s population has continued to
grow. Employment increased by an average of
just 0.4% per year compared with 1.5%
nationwide.
As a result, unemployment has soared, and
longer-term unemployment has become a
growing problem.

Source: Statistics Canada
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Labour Force
Unemployment rate trend
From 2000 to 2014, Alberta had one of the
lowest rates of unemployment in Canada—
often less than 5%—as the province saw job
growth of roughly double the national average.
Jobless rates were low for men and women of
all ages. The only ages which saw an
unemployment rate significantly higher than
5% were individuals at the beginning and end
of their working life—those 15 – 24 and those
65+, nearing retirement.
Since 2014, employment has hardly budged,
while the population has grown. As a result,
unemployment has soared across age and
gender lines.
COVID exacerbated weakness in the labour
market in Alberta. Though it has shown a
strong recovery recently, unemployment
remains above the national average.
Source: Statistics Canada
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Labour Force
Unemployment in Alberta by length of time unemployed, Jan 2012 to July 2021
Even before COVID, weak
economic conditions had led to an
increase in the amount of time
Albertans spent unemployed. This
has been true for all ages and
genders, but especially for older
Albertans.
Since COVID, the situation has
deteriorated. While data are
limited, there is evidence to
suggest that long-term
unemployment is especially an
issue for younger men and older
women; and is likely worse for
Indigenous and racialized
Albertans.

Source: Statistics Canada
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Labour Force
Labour force participation pre-pandemic
Albertans have historically been actively engaged
in the workforce. At its 2008 peak, labour force
participation was 75%, around 7% points higher
than Canada’s average. Since then, it has slowly
declined to around 65% pre-pandemic compared
with 61% nationally.
Even after this decline, Alberta continues to have
the highest participation rate and employment rate
in Canada.
The one notable exception, however, is women
aged 30-34. Since 2000, the employment rate for
this cohort increased in other provinces, while in
Alberta, it did not.

Source: Statistics Canada, January 2020
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Labour Force
Average pay across largest provinces by year indexed to Canadian average
Incomes in Alberta are 13% higher than the
national average and 8% higher than the next
best province. Even so, this is a steep drop from
the 23% premium in 2014. Since then, low and
middle earners saw their income grow more
slowly and high earners saw a decrease.
Often higher pay is related to education, but not
in Alberta. Instead this premium is a reflection
of the importance of high-paying industries like
oil and gas, and the spillover effects into other
industries.
Alberta’s wage premium varies widely by
industry. It is highest in real estate,
transportation, hospitality, and construction. It
is lowest in education, finance, health care, and
arts, entertainment and recreation and is
negative in information and cultural industries.
Source: Statistics Canada, all employees including overtime for Industrial Aggregate excluding
unclassified businesses through 2019
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Labour Force
Percent difference in employment of women versus men as of January 2020
Depending on the frame of reference, women
either do very well or relatively poorly in Alberta.
Compared to women in other provinces, they do
well; they have a higher participation and
employment rate and higher wages than women
anywhere else in Canada.
However, when compared with men in Alberta,
they do somewhat poorly. Alberta has one of the
bigger gender gaps in terms of labour force
participation and employment rate, and the
biggest gap in full-time employment.

Source: Statistics Canada
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Labour Force
Employment representation by industry as of 2019, ages 25 - 54
Women in Alberta make up the lowest share of
full-time workers of any province, accounting for
just 41% of full-time employment compared with
44% in Ontario and Quebec.
Women dominate health care, accommodation &
food services, and education while men dominate
industries like resources, construction,
manufacturing, transportation, and real estate.
Over the last decade, women have increased
their presence in education and decreased their
presence in finance and insurance, public admin,
and retail. This may be a reflection of men leaving
resources and shifting industries.
Early signs point to changes in preferences away
from hospitality but it is unclear if this will persist
or have lasting impacts on the gender
representation of the industry.
Source: Statistics Canada
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Labour Force
Median pay by gender 2012 - 2019

Source: Statistics Canada, All Occupations, Median wages, salaries, and commissions

Alberta has historically had a wide gender
wage gap compared to the rest of Canada,
largely because of high incomes in maledominated resources sector occupations.
As jobs and wages in those industries have
fallen, so too has the gender pay gap.
At the same time as the average male wage
has been falling, incomes have been rising
for women, driven by higher pay in areas
like business, finance & admin;
management; and education, law, &
community.
As a result, the wage gap in Alberta has
converged towards the national average:
30% versus 27%.
Given the disproportionate impact on
women over the course of the pandemic,
one concern is that this could impact future
wage potential and growth, but it is still too
early to say.
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Labour Force
Participation and employment
The labour market gap between Indigenous
and non-Indigenous Albertans has grown in
the last few years.
The employment gap was the lowest in the
boom years and highest in most recent years.
In fact, Indigenous Albertans seem to have
been disproportionately hurt by Alberta’s
weaker economy in the years since—likely a
reflection of inequalities of education and
training, and more limited opportunities
among remote communities.

Source: Statistics Canada
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Labour Force
Employment rate of Indigenous Population versus Non-Indigenous, 2006 - 2020
As of 2019, the employment rate for nonIndigenous Albertans was 66% while it
was just 61% for Indigenous Albertans.
COVID only amplified this dynamic, with
the gap rising to 14 percentage points.

Source: Statistics Canada, index is Employment rate of Indigenous Population as a percentage of the Employment
rate of Non-Indigenous Population
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Trade & Export
What you need to know
Exports in Alberta are high relative to other provinces
but are not especially diverse: the US accounts for
over 80% of the total value of exports and about 80%
of this value is driven by oil and gas.
As oil and gas exports to the US have declined, canola,
wheat and other agricultural products, especially to
China, have shown the biggest growth.
Even so, growth in new markets and products have
not been enough to offset the decline in oil and gas
exports to the US.
Alberta—and Canada—will increasingly need to shift
to higher complexity exports of goods or services in
order to drive lasting growth.

Reason for optimism
Some agricultural products have shown
strong growth over the last few years.
Additionally, China is likely to be a
growing customer of Alberta
agriculture.

Cause for concern
Canada—and Alberta—rank low in trade
complexity. Growth is expected to slow
unless we increasingly produce goods
and services that are more complex,
requiring a higher level of expertise.

Trade & Export
Biggest export destinations in 2019

The US is Alberta’s biggest trade partner
by a wide margin, accounting for 86% to
88% of total exports over the last few
years.
This reliance on the US is little changed
since the early 2000s.
The product mix is not especially diverse
either. The oil and gas industry accounts
for over 80% of Alberta’s exports to the
US.
Compared with the 2014 peak, the total
value of exports to the US is down about
6% while exports to all other countries
are up 14%.
Because exports to other countries are
such a small share, this increase has not
been enough to fill the gap: in total,
exports were down 3.6% in 2019 vs 2014.

Source: Government of Canada, Trade Data Online
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Trade & Export
Value of exports by destination compared with 2014 levels, 2014 - 2020
In percentage

In dollars

Source: Government of Canada, Trade Data Online

2020 was especially challenging for Alberta’s export-driven economy because of the depressed oil demand due to COVID. Exports were down nearly
30% versus 2014 levels and over 20% below 2019 levels. Meanwhile, exports to all other countries remained fairly flat in 2020.
In total, exports to the US were $32 billion below 2014 levels while exports to other countries were just $2 billion higher.
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Trade & Export
Leaders of growth by destination and products: sales change 2014 to 2019
Alberta’s fastest-growing major export
destination over the last five years is China, with
an increase of $1.36 billion (47%).
Bangladesh showed the next most growth
followed by France and Mexico. All together, the
next 10 countries driving export growth amount
to just over $1 billion. In other words, not enough
to move the needle.
Products driving growth within each of these
countries vary but are largely centred around
agricultural products, notably canola seeds, oil
and related by-products.

Source: Government of Canada, Trade Data Online
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Trade & Export
Top 20 product exports (excluding oil and gas), 2014 - 2019
In total, oil and gas tends to represent 65 to 70% of
Alberta’s exports in a given year.
The remaining 30 - 35% encompass a broad range of
products: from food and animal feed to plastics and
chemicals to commodities like lumber and nickel.
Most of these saw modest growth from 2014 to 2019. The
biggest gains were: meat, canola seeds, oil and related
products, and pulp and scrap paper.
That said, no product or product category has seen the
extraordinary growth needed to make up for the decline in
energy exports which still sit $6 billion below their 2014
levels.

Source: Government of Canada, Trade Data Online
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Trade & Export
Canada’s net exports pre-pandemic (2019)
In total, Canada exported $545B (USD) in 2019.
As oil exports have declined, non-oil exports
have grown by just 0.7% annually over the past
five years, behind the global average.
Harvard’s Growth Lab finds that a nation’s
growth is driven by diversification into new
products that are incrementally more complex,
requiring a high degree of skill. A higher
complexity economy means higher growth.
Canada ranks 15th in income but 36th in the
Economic Complexity Index ranking, which
means growth is expected to slow.
With Canada’s largest goods exports—oil*,
minerals & agriculture—considered lower
complexity products, Canada will need to shift
to increasingly higher complexity exports.
*The model classifies all oil production as the same and therefore
does not recognize the additional complexity of the oil sands.
Source: https://atlas.cid.harvard.edu/countries/39/export-basket
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Trade & Export
New export products, 2004 - 2019

Source: https://atlas.cid.harvard.edu/countries/39/new-products

Since 2004, Canada has added just 8 products,
none of which accounted for a substantial
growth in Canadian incomes.
Countries are most successful in diversifying
when they shift to production that requires
similar capabilities. Luckily, Harvard’s Growth
Lab finds that there are ways that Canada can
position itself to use its existing knowhow in
new, and increasingly valuable, ways.
Given current exports, high potential sectors for
new diversification include: Industrial Machinery
& Apparatuses (optical, medical, etc.), both highcomplexity products, and Travel & Tourism, a
moderate-complexity service.
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Investment & Growth
What you need to know
Alberta was by far the largest generator of
capital in Canada until 2014. Since then, it has
fallen by nearly 50%.
That decline was almost entirely in resource
industries. There has been no increase
elsewhere to make up the difference.
Alberta has also lost ground in terms of its share
of Canada’s R&D spending.
Alberta is still relatively entrepreneurial but
some entrepreneurship may be more necessitythan opportunity-driven and scaling remains a
weak spot.

Reason for optimism
Though a large decline from previous
highs, Alberta continues to be a big
spender on capital in the form of
machinery and equipment relative to
other provinces.

Cause for concern
Alberta needs to expand its thinking of
the role of capital beyond traditional,
physical capital and emphasize
innovation, intellectual property, and
startups to drive growth.

Investment & Growth
Alberta’s non-residential capital expenditures, 2006 - 2021
From 2000 to 2014, business capital
expenditures in Alberta grew at a much faster
rate than the national average: an average of
7% per year, compared with 4%.
Roughly 60% of capital spending took place in
the resource industry.
Since then, FDI in resources fell and along with it
capital expenditures. Oil and gas now accounts
for just 30 - 40% of capital spending.
Though other industries now account for a
larger share, their spending has not noticeably
increased since 2014.
Since 2014, investment has decreased 6%
annually in Alberta, while it increased 2%
nationally.

Source: Statistics Canada
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Investment & Growth
Share of total national R&D expenditure, 2000 - 2018
Alberta has also lost share of
Canada’s R&D spending: from 12% to
9%. Meanwhile, BC has increased its
share of national R&D.
BC saw the nominal value of R&D
increase by 36% from 2014 to 2018,
while in Alberta it fell by 8.6%.
Alberta was the only province—
except for SK—where research and
development spending fell over that
period.

Source: Statistics Canada. Inclusive of all funders and all sectors, including government R&D spending or funding
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Investment & Growth
Multifactor productivity indexed to 2012 levels, 2000 to 2018

Source: Statistics Canada.

Alberta’s multifactor productivity was
high in the early 2000s but has
declined since. More recently, it
increased—with cost-cutting
measures post-price collapse—and is
now essentially at the same level as it
was in 2012, down about 14% since
2000.
Meanwhile, over that period, other
provinces generally saw an increase.
Much of Alberta’s declining
productivity is a reflection of changing
commodity prices; the WTI affects the
value of “output”, so as oil prices
decline, so does productivity.
However, a lack of growth in capital
investment, talent, and declining R&D
and innovation is limiting productivity
growth in other industries.
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Investment & Growth
Business creation and destruction, Jan ‘15 to Jan ‘20

Source: Statistics Canada, Business closing activity is calculated as the number of businesses closing as a percentage of the
total number of active businesses, Business startup activity is calculated as the number of new business entrants as a
percentage of the total number of active businesses

New businesses can also help to drive
economic growth.
It is often said that Alberta is very
entrepreneurial. The data somewhat
corroborates this idea: startup activity
has been 9% higher in Alberta, on
average, over the last 5 years compared
with the national average.
Alberta also tends to see more
businesses closing than the national
average.
There are a couple of possible
explanations for this: it could reflect a
higher tolerance to risk-taking and
failure, or it could reflect a weaker
economy since 2015 (data are
unavailable prior to this).
As well, this in part reflects the
temporary “closing” of seasonal
businesses in Alberta.
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Investment & Growth
Number of businesses by industry, Jan ‘15 versus Jan ‘20

More businesses in Alberta have closed
than have opened over the last 5 years.
Two industries, however, have seen
more startups: tourism and
accommodation and food services.
The number of businesses in retail
remains close to its pre-pandemic level,
as of the latest data.
However, tourism has since been hit
hard by the pandemic and related travel
restriction. As of the latest data (August
2021), the industry had 4% fewer
businesses operating.
That said, much has changed since, with
travel restrictions easing across Canada
and internationally, so it is too soon to
say whether this will be temporary or
more permanent.

Source: Statistics Canada, Active businesses
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Investment & Growth
Percentage of respondents expecting to start a
business in the next 3 years, 2020 Survey
Startup and entrepreneurial activity is
a necessity for economic growth.
The good news is that recent 2020
data from Global Entrepreneurship
Monitor’s Impact of COVID-19 on
Entrepreneurship in Western Canada
suggest there will be more
entrepreneurship in Alberta over the
next 3 years.
The difference versus other
provinces, however, is relatively
marginal: 16.4% of owner-managers in
Alberta expect to start a new business
in the next 3 years compared with
15.1% nationally.

Source: survey of owner-managers, GEM Western Canada Report 2020
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Investment & Growth
Entrepreneurial motivations in Alberta in 2019

Source: TEA Motivations by Region, 2019 GEM APS survey results. TEA includes those starting a business and those
running a young business (<42 months)

Recent and emerging entrepreneurship in
Alberta may be more driven by necessity
than opportunity. Even as of 2019, more
entrepreneurs reported scarce job
opportunities as a motivating force (69%
vs 62% nationally) behind starting a new
business.
Further, the pandemic has been especially
challenging for Alberta entrepreneurs.
About 43% report it is harder to start a
business now versus pre-pandemic,
compared to 31% nationally.
Alberta entrepreneurs are also more likely
to have experienced a strong negative
impact on incomes (16% versus 11%
nationally), they are more likely to know
someone who has lost their business, and
more likely to have lowered their growth
expectations since last year.
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Investment & Growth
Provincial share of venture capital dollars attracted in 2020
Indexed to share of 2020 GDP

One good sign is 2020 was a record-setting
year for venture capital (VC) attraction,
doubling its 2019 record. Alberta saw 51 VC
deals, representing $455 million, an average of
over $8 million per deal.
This was an improvement in both deal size
(+53%) and number of deals (+30%) versus
2019. It also stood out across Canada as
national VC declined that year.
Even so, the province still attracts less than its
fair share of VC. As of 2020, Alberta’s VC
funding was 37% lower than expected based
on the size of its economy.
Also of note, Calgary and Edmonton have the
fewest companies “scaling” per capita (i.e. the
number of firms with over $10M of capital,
relative to the population size) of any urban
centres in Canada.

Source: Canadian Venture Capital Private Equity Association. Year end 2020 report
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Poverty & Inequality
What you need to know
Poverty remains lower in Alberta among men and
women of all ages compared to other provinces.
Despite less economic opportunity, poverty has
continued to decline due to federal income supports.
The biggest decline is among children due to the
Canada Child Benefit (CCB).
Inequality was increasing for some time but has
stabilized since the early 2000s.
There was less inequality from pre-tax income in
Alberta in 2019 than other large provinces. However,
after-tax income inequality is about the same as the
national average because there is less redistribution
in Alberta.

Reason for optimism
Alberta has low rates of poverty and that
has withstood the recent decline in jobs
and opportunity.

Cause for concern
A decline in labour force participation
of those without a college degree is a
concerning trend, as is the fact that
Albertans are having a harder time
climbing the income ladder.

Poverty & Inequality
Percentage of population considered low income, 2010 to 2019
A relatively small and declining share of the
Alberta population is considered to be low
income, a full 2% pts below the national average.
Poverty rates in Alberta are among the lowest
for men and women of all ages for which data are
available.
From 2000 to 2014, low income individuals were
most likely to climb the income ladder in Alberta.
Likewise, Albertans of all levels of education did
comparatively better than peers, but both are
changing.
Though opportunity has declined, poverty
continues to fall across provinces due to income
supports. The biggest decline is among children
due to the Canada Child Benefit (CCB).
Due to the degree of governmental support,
COVID has not reversed this trend. However, if
long-term unemployment persists, it could.
Source: Statistics Canada through 2019
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Poverty & Inequality
LF participation of individuals with a high school degree, Jan 2000 to Jan 2020
Participation as of January for every five years of those aged 25+

One concerning trend related to poverty is
the decline in labour force participation of
individuals with only a high school degree.
Alberta limited this trend for a decade. As
manufacturing jobs were lost across
Canada, many oil and gas jobs without
post-secondary requirements filled an
important gap.
Since 2015, those with less education are
now being increasingly excluded.
The participation rate for those 25 and
over without a bachelor’s degree has
plummeted from 72% to 66%. Though still
above the Canadian average, the pace of
the decline is concerning.

Source: Statistics Canada. Seasonally adjusted
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Poverty & Inequality
Inequality of market income (GINI coefficient), 1976 to 2019
There was an increase in inequality from market income
(i.e. income earned before taxes) from the 1980s to the
2000s across Canada but, since then, this trend has
stalled.
When accounting for taxes and income transfers,
inequality has decreased. An increase in the highest
marginal tax rate and the introduction of the CCB in 2015
has likely contributed to inequality being slightly less in
2019 provincially and nationally than it was in 2000.
Pre-tax inequality in Alberta was less than all other large
provinces as of 2019.
Though government plays a lesser role in decreasing
inequality in Alberta, after-tax inequality was similar to the
national average.

Source: Statistics Canada
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Consumers & Households
What you need to know
Home affordability is a nation-wide problem. Home
prices remain relatively more affordable in Alberta
but are still out of reach for many.
Spending differences across provinces may reflect
differences in income: relative to other Canadians,
Albertans spend more across most categories, most
notably on recreational vehicles (+68%), recreation
(+35%), and gifts and charitable donations (+34%).
Since 2015, Alberta household spending on
education—along with enrolment in post secondary
institutions—has been relatively flat. Albertans now
spend about the same as other Canadians on
education (+1%).

Reason for optimism
House prices in Alberta—even after
being pushed up by the commodity
boom—remain more affordable than in
other big provinces.

Cause for concern
House prices are likely still too high for
many. Meanwhile, Albertans may be
personally underinvesting in education
in a world which highly values critical
thinking and innovation.

Consumers & Households
Shelter consumer price index compared with 2002 average, Jan ‘00 to May ‘21
Overall, prices in Alberta have increased
more than in the rest of Canada. Alberta’s
CPI shows a “market basket” of goods was
44% more expensive prior to the pandemic
than it was 20 years before. It is 36% higher
in Canada.
The fastest increase in prices occurred from
2005 to 2010 and has since stabilized, now
increasing in line with the national average.
A main driver of the increase over that
period was the cost of housing—either rent
or a homeowner's equivalent. Though
growth has been more modest since 2010,
Alberta still shows the biggest increase in
the cost of rent since 2002.

Source: Statistics Canada
45

Consumers & Households
Home price affordability as of 2019
What percentage of the average house price does the typical salary buy?

Though Alberta is in a better position compared to ON and
BC, there is a growing concern across Canada about
housing affordability.
House prices in Canada are now 168% higher than they
were in 2000. The Economist estimates they are 44%
overvalued against income.
A simple rule of thumb for affordability is that a family’s
annual income should be equal to at least 25% of the price
of the home. Based on this measure, the typical household
income in Alberta only covers about 20% of the cost of the
average house.

Source: Median total income for families of all economic families and families not in an economic
family by province from Statistics Canada, average home price by province from Statista
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Consumers & Households
Alberta Consumer Spending, 2010 to 2019
Likely the result of higher average incomes,
Albertans spend about 16% more per
household than the national average.
However, it also has one of the higher ratios of
non-mortgage consumer debt to income.
Average household spending in Alberta has
grown modestly: by <1% per year from 2010 to
2019.
Albertans spend the most on shelter,
transportation, food, and recreation, with little
change in relative importance of the top
spending categories since 2010.
The most notable changes of smaller spending
categories include: a 5% average annual
increase on recreation and less spending on
household furnishings and home
entertainment.
Source: Statistics Canada
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Consumers & Households
Albertan Consumer Spending by Category Indexed to the
National Average, 2019

Compared with individuals in other provinces, Albertans
spend significantly more on recreational vehicles (+68%) and
recreation (+35%).
Albertans are far more generous than the average Canadian.
Spending on gifts and charitable donations is 34% above the
national average.
They spend about the same on household appliances (+2%)
and education (+1%).
Meanwhile, they spend less on games of chance like
gambling (-10%) and rented living arrangement (-7%).

Source: Statistics Canada, 2019
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Highest level of educational attainment, age 25 and over as of 2016
Among those 25 and over, 28% have a university
degree, behind Ontario (32%) and BC (30%), while 64%
have some post-secondary, just below Canada’s
national average.
Total enrolment in post secondary institutions changed
very little in the five years prior to COVID.
Likewise, household spending on education has not
changed. Households in Alberta spend a similar
amount as they did five years ago and about the same
as those in other provinces.
Some things have changed: they are more likely to
enrol in full-time programs: 58% of all students
compared with 51% in 2015.
Preferences have also changed: enrolment in Research
Universities increased 8% while enrolment in
Polytechnic Institutions has decreased 23%.

Source: Statistics Canada
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Population & Demographics
What you need to know
Historically, Alberta’s population has grown faster
than the Canadian average due to strong migration—
both from other provinces and countries. This
advantage has faded considerably in recent years.
Nevertheless, as our population ages, international
immigration will continue to account for most of
Alberta’s population—and labour force—growth.
This means that, over time, Alberta will become
increasingly urban and ethnically diverse.
Meanwhile, the net inflow of other Canadians in their
20s to Alberta has ended, while Albertans in their 30s
are somewhat more likely to leave the province.

Reason for optimism
An increasingly diverse workforce
presents an opportunity for Alberta in
terms of innovation and technology
adoption.

Cause for concern
Alberta is increasingly losing in the
competition of attracting young
families from other provinces.

Population & Demographics
Population growth year over year, Q1 2000 to Q4 2019
From 2000 to 2014, Alberta’s
population grew at more than double the
Canadian average. There was a
consistent net inflow of individuals
moving to Alberta from other provinces.
Since 2014, population growth has been
in line with the Canadian average of
about 1.3% per year.
The population is expected to continue
to grow—by about 1.6% per year through
2027, slowing to about 1.3% through
2046.
As the population ages, migration will
account for well over half (68%) of
population growth.
As the current population ages, the
average age is expected to increase
from 38.3 to 41.5 by 2046.
Source: Statistics Canada
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Population & Demographics
Median age, 2000 to 2020
Like many countries, Canada is
seeing its population age with
the ageing of the baby boomer
generation.
The median age of Canadians
has increased from 37 in 2000
to 41 in 2020.
As of 2000, Alberta was an
outlier with a population younger
than any other province - a
median age of just 34. Now it is
in line with Saskatchewan and
Manitoba at 38.
Meanwhile, Newfoundland and
Labrador, New Brunswick, and
Nova Scotia all have a median
age of 45 or above.

Source: Statistics Canada
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Drivers of population growth (excludes natural), 2001 to 2019
Since 2014, international migration has remained
relatively strong but domestic migration patterns
have changed.
2015 was one of the biggest years for international
migration to Alberta. Immigration patterns are
likely slower to respond to economic shocks but it
has since since decreased versus the 2015 peak.
However, as economic opportunity diminished,
interprovincial migration flows reversed as more
people started leaving Alberta. This trend is
especially prevalent among younger, working-age
Albertans as well as those nearing retirement.
From 2016 to 2019, 40-42% of Albertans who
have left the province have moved to BC while 2829% moved to Ontario.

Source: Statistics Canada
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Population & Demographics
Immigration attractiveness index, 2000 to 2020
Share of international immigration divided by share of population, annually

As of the last quarter of 2019, Alberta was not
seen as especially attractive to new
immigrants.
In fact, Alberta attracted just 6% more new
immigrants than expected based on Alberta’s
share of the population while Ontario and BC
attracted 20% and 18% more than their fair
share, respectively.
This is a large shift compared with Alberta’s
historical draw. As of 2015, at the height of
Alberta’s international immigration growth, it
attracted nearly 50% more than its fair share.
Still, Alberta continues to attract more
immigrants now than it did in the early 2000s
when it attracted 35% less than its fair share.

Source: Statistics Canada
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Alberta net migration to/from other provinces by age, 2001 to 2020

Source: Statistics Canada

Those in their 20s and 30s drive the vast majority of migration to and from Alberta; they have also contributed to the fact that
Alberta is relatively young compared to other provinces.
Over the last few years, individuals in their 20s are not that much more likely to leave than they have been historically; however,
fewer are choosing to move to Alberta from other provinces.
Meanwhile, Alberta is increasingly losing in the competition for attracting young families; of those in their 30s, Alberta has seen a
decrease in those coming in and an increase in those leaving, compared with historical trends.
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Immigrants as a share of the labour force, 2020
Alberta’s workforce is quickly aging. Those 55 and over used to
account for just 10% of the workforce 20 years ago, now they
account for 20%.
New immigrants already account for almost a quarter of Alberta’s
labour force. Population projections show that this share will
increase over time.
The population is also becoming more diverse. Visible minorities
represented just 10% of the population in 1996 but 23.5% 20
years later, higher than the national average. This group is
younger and most likely to live in Alberta’s cities.
In other words, Alberta’s current population will continue to age,
while also becoming increasingly urban and diverse.

Source: Statistics Canada, 2020
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